Creative brief for an ad
Fill this in before anyone writes a shot. The script, the frames and every size are checked against it.
	
	What to write
	Yours

	Brand and product
	The product exactly: its name, the variant, and the photos that show it.
	

	The one sentence
	What someone should think after seeing the ad, in plain words.
	

	Who it is for
	The person the ad speaks to, and where they will see it.
	

	The offer and the price
	As approved, word for word.
	

	The legal line
	In full, and who approves any change to it.
	

	Facts the ad must carry
	Every claim, each one true of this product.
	

	What it must never say
	Claims the product cannot make, and words the brand does not use.
	

	Placements and sizes
	From the media plan: each placement, its shape and its size.
	

	Length
	For video: the length each placement needs.
	

	Parts every size must carry
	Usually the logo, the product, the price and the legal line.
	

	Brand rules
	Where the rules live, and any that matter most for this ad.
	

	Landing page
	The page the ad links to. It must sell what the ad shows.
	

	Who approves what
	Each approver and what they check: the brand, the claims, the legal line.
	

	Dates
	When the frames, the cut and the full set are due, and the launch date.
	



From the guide “How to make an ad from a brief”, eonik.ai/learn/how-to-make-an-ad-from-a-brief
